THE CAMPAIGN FOR WILLIAM & MARY
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Who’s Here?

William & Mary Alumni Association Board of Directors
Annual Giving Board of Directors

College of William & Mary Foundation Board of Trustees

Board of Visitors
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WILLIAM & MARY
ALUMNI ASSOCIATION

The mission of the Alumni Association is to provide services and avenues for alumni
and friends of the College of William & Mary to develop loyalty to, understanding of,
and lifelong participation in the present and future of the College.
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ANNUAL GIVING BOARD

The Annual Giving Board is organized to assist and promote the College of
William & Mary through the cultivation, solicitation and stewardship of donors,
with special emphasis on annual gifts. The board plays an active role in
developing volunteer networks, reaching out to donors and advising in the
development of strategy and operational plans to drive success of annual giving.
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COLLEGE OF WILLIAM & MARY
FOUNDATION

The College of William & Mary Foundation (the “Foundation”), chartered in 1939,
has the responsibility of seeking private support and investing and managing these
non-public funds to enhance the mission of William & Mary.

To realize institutional aims, Foundation trustees seek gifts and endowments for
scholarships, fellowships, professorships and other important purposes from the
College’s alumni, friends, corporations and foundations; prudently invest such gifts;
and allocate the return in accordance with any restriction placed upon a gift by a
donor and the College’s most-pressing needs.
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BOARD OF VISITORS

The Board of Visitors is the governing authority of the College of William &
Mary, including the Virginia Institute of Marine Science and Richard Bland
College. In executing its duties, the board is guided by the laws and
policies of the Commonwealth of Virginia. It strives to preserve the ideals
and traditions of the institutions under its jurisdiction, including the
student-administered Honor System.



Campaign Goals

— e

Strengthen alumni Achieve 40 percent Raise
engagement alumni participation $1 billion




Strengthen alumni
engagement
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Charter Day Honorees

ALUMNI MEDALLION RECIPIENTS:
Ted R. Dintersmith ’74

Troy D. Keen '96

Frederick B. Malvin ’55, M.S.T. '58
Jeffrey B. Trammell '73

HONORARY DEGREE RECIPIENTS:
Michael L. “Pinball” Clemons ’89
Mildred B. “Millie” West HON ’91
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Alumni Admission Network*

GOAL: To engage alumni and parents in W&M recruitment efforts
through enhanced outreach to prospective students and families.

« 85 top high schools and prep schools have been selected in
target geographic areas.

« 99 potential volunteers have been identified through connections
to these schools — identification and recruitment efforts are
ongoing.

« Alumni represented W&M at 20 college fairs this fall and 48 fairs
have been identified for the spring.

« Volunteer training scheduled throughout February and March;
PFC training scheduled for April 8.




WILLIAM & MARY WEEKEND

}lk MAY 18-21-2017/
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W&M Weekend in NYC

HOST HOTEL h
New York Athletic Club

BOARD MEETINGS

CWMF (May 17-19)
William & Mary Alumni Association (May 18-19)
Annual Giving (May 19)
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Weekend Highlights

THURSDAY, MAY 18
Kickoff Reception with Joe Plumeri '66, D.P.S. 11, followed by Raft Debate New York Athletic Club

FRIDAY, MAY 19
William & Mary Alumni Association Gala & Auction The Metropolitan Club of New York
After Hours Jazz Revue Feinstein’s/54 Below

SATURDAY, MAY 20
Innovation Discussion with Beth Comstock 82 and Ellen Stofan ’83, D.S.C. '16 TBD
William & Mary Comedy Variety Show with Carmen Lynch ’94 Gotham Comedy Club

SUNDAY, MAY 21

9/11 Private Tour, Breakfast and Discussion with David Kelley ‘81 9/11 Memorial Museum
Alumni Admissions Luncheon New York Athletic Club

Sunset Boulevard Performance, Starring Glenn Close 74 Palace Theatre



Achieve 40%

alumni participation
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Alumni Participation

Start of the campaign @
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2017 U.S. News and World Report

TOP 35 UNIVERSITIES BY ALUMNI GIVING RATE
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FY17 Undergraduate Alumni Participation Goal

31%

(20,095 donors)
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Progress towards 31%
AS OF DECEMBER 31, 2016

July 1, 2016 December 31, 2016

8,081 /

12.5% Alumni Participation

41% FY17*

*Last year, 55% of donors gave in Q3 and Q4.

June 30, 2017
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Calendar Year-End Sprint

#GivingTuesday
* FY16 104 gifts / $22,559
« FY17 348 qifts / $43,647
Class Ambassadors
« 1,035 donors

« 3,000+ individual emails sent by CAs

Giving Tuesday Donors
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Student Philanthropy by Percentage

AS OF DECEMBER 31, 2016
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Reaching 31% Will Require:

SECURING 12,014 MORE DONORS
Identify core populations

* Detailed data analysis

« Strategic approach
Enhance core fundamentals

- OTOD’17

* Class Ambassador Academy ’17

* Regional presence and conversation
Conduct micro philanthropy/campaigns

* Young alumni charter day campaign
* Tribefunding
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Populations of Opportunity & Focus

O @
XXX

Reactivating Retaining Reactivating Retaining
lapsed consecutive new & reactivated lapsed Senior Class Gift
year donors donors low-end donors donors

(19%)

N/

Increasing
consecutive year
donors
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: M WILLIAM & MARY WAYSTOGIVE ~ RECOGNITION ~ ABOUTUS

Tribefunding

LAUNCHING APRIL 10, 2017

Opened registration in
November 2016

. . f An entrepreneurial spirit and commitment to service run deep at William & Mary. Tribefunding, our
Appl ICatlonS d Ue n Febru ary 2017 crowdfunding initiative, helps the community dream up big ideas, fund bold projects and make a

difference at W&M and far beyond.

Training in March 2017

. . - Evel ¢ f ill launch on GiveCampus, wdfunding platform.
Projects go live April 10, 2017 5 s i e Ao et i o e i T

BROWSE PROJECTS




Raise $1 hillion




MILLION
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MILLIONS

Rise of Philanthropy
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William & Mary Campaigns

$1B

7 % Goal
I Total Raised

$153M

$150M

$21M

$19M

Campaign for the College Campaign for 4th Century Campaign for William & Mary For the Bold
1976-1979 1986-1993 2000-2007 2011-2020
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U.S. News and World Report

COMPARING OVERALL RANKING WITH FINANCIAL RESOURCE RANKING

Only seven universities finish in the top 50 overall while finishing 60" or worse in financial resources.

OVERALL RANK FINANCIAL RESOURCES GAP
William & Mary 32 112 80
Villanova 50 103 53
Northeastern 39 81 42
Boston College 31 66 35
UC-Santa Barbara 37 66 29
U. Wisconsin-Madison 44 63 19
Pepperdine 50 66 16
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2017 U.S. News and World Report

® OQverall Rank
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New Gifts and Commitments
AS OF DECEMBER 31, 2016
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Goals and Progress by Pillar

AS OF DECEMBER 31, 2016

Where Great Minds Meet U $268.8M

($580M Goal)

($320M Goal)

Passion for Impact %/ $87.6M

($100M Goal)

Not Yet Designated by Donors F $46.6M
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Goals and Progress by School and Unit

AS OF DECEMBER 31, 2016

Omohundro $4.2M/$10M

mEndowment

Student Affairs $8.6M/$20M

mExpendable

Libraries $16.3M/$25M
International $12.5M/$27M « Facilities
Alumni $10.6M/$30M
m Undesignated/Other
Education $15.7M/$30M
VIMS $16.1M/$35M = Remaining to Goal

Muscarelle
Law

Arts & Sciences : $77.3M/$140M

Athletics $120.1M/$145M

Business $97.8M/$150M

An additional $184.2M has been raised toward the $253M University-Wide goal.



JOINT BOARD MEETING ¢ February 2017 36

Giving by Source

AS OF DECEMBER 31, 2016 $32.5|\/|
Graduate Alumni

$83.3M ‘ $19.8M

Dual Degree Alumni

AN

/ Parents

$77.5M

Other Individuals

$6.5M

Other Organizations

- $74M

Foundations

-
$351.8M

Undergraduate Alumni

=~ $15.1M

Corporations
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Gifts and Pledges by Type

AS OF DECEMBER 31, 2016

$84.2M
Outstanding Pledges

\

$5M

Irrevocable Deferred

— $311.4M
Cash

$259.9M

Revocable Deferred
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Gifts and Pledges by Purpose

AS OF DECEMBER 31, 2016
$15.47TM
$72.77TM Undesignated/Other
Facilities ‘

\

$150.08M

Annual Giving - Unrestricted

$288.75M

Endowment

" $133.39M

Annual Giving - Restricted
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Wwe&M AFFORDING OPPORTUNITY

AFFORDING OPPORTUNITY

“ ‘:
My William & Mary =
scholarship gives me
the opportunkv to
pursue my passions
for working in
dementia care and
conducting research
on Alzheimer's:

”

Lydia
Yike
Boike, o

‘ !
yor he “"“

TheB¢
wMmFE munrunl P
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Affording Opportunity:
Campaign Gifts for Scholarships

Scholarships Impact Fund All Scholarships

Donors Amount Raised Donors Amount Raised

$85,043 $7,650,751

2013 104 $31,997 2,399 $30,110,479
2014 254 $67,271 2,971 $22,626,204

2015 928 $754,601 3,839 $48,231,100
2016 1,884 $1,109,386 5,319 $67,957,634
2017 (YTD) 629 $457,293 2,365 $33,038,972
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California and DC Celebrations

IN LOS ANGELES

William & Mary invites you toc be part

of an extr

""" THE HOME OF

ALBA & THOMAS TULL P "19

IN SAN FRANCISCO

~~ MENLO
. COUNTRY CLUB
2300 WOODSIDE ROAD
WOODSIDE, CA 94062
6:30 PM C * :30PM D

MOSTED BY PATTY MARTIN MON '13, P '09 AND EFF W. MARTIN HON 13, P '09

IN WASHINGTON, D.C.

Wiliam & Mary, the Smithzonian American Art Museum

and the National Partrait Gallery invite you to an
extracedinary evering. Join us as we embark o 3 bokd

movement and build an aur legacy of achievement

SMITHSONIAN

NATIONAL PORTRAIT GALLERY AND
SMITHSONIAN AMERICAN ART MUSEUM

8TH AND F STREETS NORTHWEST

6:30 PM COCKTAIL RECEPTION » 7:30 PM PROGRAM
5PM TO 10:00 PM STROLLING SUPPER »




The Power of
Philanthropic

Legacies
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Planned Gifts
and William & Mary

Types of planned gifts
Role of planned gifts at William & Mary
Impact of planned gifts

Future outlook
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“I see no mew taxes, followed by some new taxes.”’ “Well, we've licked taxes—that just leaves death.”
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Charitable Gift Annuity

Gifts that

Gift of propert .
&p y B Provide Income

(2]

Fixed income +

deduction 9

Remainder
comes to us

o
i

=

K

WILLIAM & MARY

CHARTERED 1693
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Charitable Remainder Unitrusts

Gifts that

Gift of propert o
ép y m Provide Income

(2]

Tax deduction +

Variable income 9

Remainder
comes to us

WILLIAM & MARY

CHARTERED 1693




Gifts From Your Will or Trust

S8 N
L I - B
TRUST
DONOR Include us in FAMILY

your will or trust HEIRS

A gift that costs
nothing during your
lifetime

WILLIAM & MARY

CHARTERED 1693
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Gifts That Cost
Nothing Today

ULTIMATE GIFTS
TO WILLIAM & MARY



Gifts From Your Retirement Plan

O EETE 0 ¥

Name us as a FAMILY
beneficiary HEIRS

©

We receive balance of plan
or designated portion

WILLIAM & MARY

CHARTERED 1693
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Gifts That Cost
Nothing Today

ULTIMATE GIFTS
TO WILLIAM & MARY
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Impact of Deferred Gifts* on Campaigns

I Total Raised $264M
B Deferred Gifts (249 Deferred Gifts)
$186M 40% of $660M raised

(364 Deferred Gifts)
36% of $518M raised

$38M
(160 Deferred Gifts)
25% of $153M raised

N

Campaign for the Campaign for William & Mary For the Bold
Fourth Century 2000-2007 2011-2020
1986-1993

* Deferred gifts include irrevocable gifts and documented estate provisions.
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Estate Distributions
RECEIVED AND PREVIOUSLY DOCUMENTED DURING THE CAMPAIGN FOR WILLIAM & MARY

« Of the 262 donors who documented provisions, 9 percent have passed away.
« Of this 9 percent, the provisions of 96 percent remained in place for William & Mary.

« These alumni and friends had documented a value of $24.8M for these provisions
during The Campaign for William & Mary.

« To date, William & Mary has received $31.5M from these estates
(an additional $6.7M).
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Impact of Estate Gifts Received During For the Bold

William & Mary has received $44M in estate distributions during For the Bold.

This includes previously unknown provisions (not documented to a prior campaign or
donor did not inform us).

SIGNIFICANT IMPACT:

- More than $12.3M added to endowments — either previously existing or created via
estate gift.

* More than $9.9M for scholarships (expendable & endowed).
* More than $11.2M in unrestricted funds for the general support of William & Mary.
« And $10M for capital projects.



Clockwise from left: Walter Zable ‘37, Frances Lightfoot
Robb ’48, Prof. Louis Catron with Glenn Close '74 &
Kay Rouse Lark '76
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Future Outlook

Baby Boomer Generation

Investment in Alumni Engagement

A planned

gift to
William &

Mary 1s
one that
lives
forever.




THE CAMPAIGN FOR WILLIAM & MARY




