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Social Media Terminology

Followers Reach Engagement
Anyone who has How many people Of the people
chosen to follow an saw a given post reached, how many
account (includes both interacted with a post
followers and not) (likes, comments,

shares, link clicks...)




Top Level W&M Overview

As of January 5, 2016

52,967 followers 14% 19,683 followers 22% 9,957 followers 98%
7.7% engagement 18%  3.25% engagement 1% 8% engagement




: 2,243 followers  238%
i 5.9% engagement

Life@W&M




On average a post gets:

52,967 tollowers 24,566 people reached
22 new page likes perday 25% 1,895 people engagea
263 total posts  17% 40* Comments 101%
5 posts per week (avg) 742* Likes 113%

67* Shares 125%

*Includes all interactions on post shares



19,683 followers On average a post gets:

648 total posts 9% 4,756 impressions
12 posts per week (avg) 6.6 Retweets
3.25% engagement 0.3 Replies
13.4 Likes

*Note: Complete Twitter statistics were only available after September 2014,
so year-to-year comparisons could not be done for most metrics
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9. 957 tollowers
8% engagement

On average a post gets:

L1 791 likes
[1 3 comments

2,243 tollowers
5.9% engagement

On average a post gets:

1132 likes
C11 comments



Facebook
Top™ Posts

*Highest number of
people reached
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Twitter
Top™ Posts

*Highest number of
Impressions
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Instagram
Top™ Posts

*Highest number

of likes




Instagram
Top Posts




Most engaging Least engaging

Rankings Local events (TW)
Holidays/Traditions Long posts (FB)
Campus beauty Posts with low quality images (1G)
Athletics victories
Weather

Famous Alumni







Social Referrals to W&M website

B Facebook M Twitter 0 tinyURL & Linkedin B Reddit B Blogger

2015

2014

0 75000 150000 225000 300000

4.3% total site traffic 7%



Followers / Enrollment of Peer Institutions
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Followers / Enrollment of Peer Institutions




Thank You.
Questions?

Tittany Broadbent Beker
tiffany@wm.edu

University Communications, Web & Design
creative@wm.edu
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