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Sustainability Inspired Design is one of a suite of
new courses taught in the Design Studio

Spring 2012

____________________

Fall 2012
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O
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What is...

Sustainability Inspired Design?

ENSP 249 / BUAD 492
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Sustainability, innovation and financial
performance relate in a virtuous cycle

O

Intangible resources

Tnnovation
Human capital
Reputation
Culture

Corporate responsibilityy
performance
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Corporate financial :
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What's Wrong With American Higher Education?

The Huffington Post : Danielle Wiener-Bronner W g
ET

i First Posted: 05/09/11 08:54 AM ET

Read more » American Higher Ed Problems , College Problems , Higher Ed Problems , University Problems ,
American Higher Ed , American Higher Education , Higher Ed , Slidepollajax , College News

Most Americans believe that a college education is a prerequisite to financial success. According to a study

conducted by Sallie Mae, 84 percent of students strongly agreed that higher education was an investment in

their future. When asked if they would attend college solely for the experience — despite future earnings —

only 32 percent strongly agreed that they would.

But the assumption that a college education is a ticket to economic stability, rather than simply an opportunit
to grow intellectually. is a recent one

American higher education was initially based on the traditional English university, but was transformed into
of the Morrill Act of 1862 — nearly two centuries after the first colleges were founded in the U.S. The first Mor
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The American public and senior administrators at
U.S. colleges and universities overwhelmingly agree
that higher education is in crisis, according to a new
poll, but they fundamentally disagree over how to fix
it and even what the main purpose of higher
education is.

According to a survey sponsored by TIME and the
Carnegie Corporation of New York, 89% of U.S.
adults and 96% of senior administrators at colleges
and universities said higher education is in crisis,

and nearly 4 in 10 in both groups considered the
crisis to be “severe.”
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Andrew Hacker, who is professor emeritus at Queens College in New
York, recalls the day a young political scientist walked into his
department to interview for a job. Everything about the man's
resume made him an ideal candidate. He was finishing his
dissertation at a top university. His mentors had written effusive
recommendations. But when the young superstar sat down with the
department chair, he seemed to have only one goal: toland a

o tenure-track position that involved as many sabbaticals and as little
teaching as possible. He was not invited back for a second interview.

HOW COLLEGES ARE WASTING OUN MONEY
AND FAILING OUN KIDS
AND WHAT WE CAN DO ABOUT IT

Hacker and his coauthor, New York Times writer Claudia Dreifus,
use this cautionary tale to launch their new book, a fierce critique of
modern academia called Higher Education? "The question mark in
our title," they write, "is the key to this book." To their minds, little
of what takes place on college campuses today can be considered
either "higher" or "education.” They blame a system that favors



Functional knowledge

Convergent thinking/

analytical skills
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embrace ambiguity...

...and to not fear failure .
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Forget B-School, D-School Is Hot

'Design Thinking' Concept Gains Traction as More Programs Offer the Problem-Solving
Courses

‘ Article H Video ‘ Slideshow H Stock Quotes ‘ Comments (92) |

N4 Email BPrint Save (v | l] u ﬁ m A A

Advertis

By MELISSA KORN And RACHEL EMMA SILVERMAN
Forget b-school. These days, d.school is the place to go.

———

N sionford University's d.school—the

Hasso Plattner Institute of Design—has
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individuals

Culture

Environment

People

Economy

Four Streams of Integrated Sustainability’

Environment

Actions and issues that
affect natural systems,
including climate change,
preservation, carbon
footprint and restoration of
natural resources.

@ People

Actions and issues that

affect all aspects of society,

including poverty, violence,
injustice, education,
healthcare, safe housing,
labor and human rights.

Economy

Actions and issues that
affect how people and
organizations meet their
basic needs, evolve and
define economic success
and growth.
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Q Culture

Actions and issues that
affect how communities
manifest identity, preserve
and cultivate traditions, and
develop belief systems and
commonly accepied values.
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Space is the “body
language” of an
organization.

- make space (book)
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BloombergBusinessweek
Business Schools

Global Companies & Politics & Technology arke
Economics Industries Policy 3

Today we look at marketing. At the top of the list is the
Collezs vf Willinm & Mary s Mosmischon oD

Within the business curriculum, marketing majors at

Mason have a wide variety of both core courses and

LET'S FACE IT TOGETHER™ ¢

electives to choose from, including new classes that look

e I e
“Sustainability Inspired Design.” Both courses are taught
in what is called the Design Studio, a teaching space that
looks more like an industrial workshop or art studio than a
classroom. Students sit on stools at makeshift tables and

takEvotes and bissstornt on tollng whitsboands:. _ _ _

News and insights on B-school admissions, careers, and more

This classroom design reflects the way marketing is taught
at Mason. Instead of approaching the area from a
traditional textbook/lecture format in the classroom,
marketing courses are experiential, with students engaging

in semester-long simulations and working on projects with
local clients. In the “Marketing Research” course, for
instance, students conduct field research for local

businesses through focus groups and online surveys, and
then present their findings. Recent projects included a
look at the market position of a new pub in town, the
customer experience at a popular campus coffee shop, and

4 AP

understanding the behaviors of moviegoers.

Outside of class, many marketing students are members of
the Student Marketing Association, which hosts industry
speakers, consulting projects, job and internship search
workshops, and an annual marketing networking trip to
New York to visit companies and alumni in the marketing

Undergrad Programs

The BestUndergraduate B-Schools for Marketing

and advertising industries.
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Courses to-date in the Design Studio

Spring 2012 Fall 2012

Sustainability
Inspired Design
ENSP 249 /
BUAD 492

Studio — Phase 1

Spring 2013

Creativity &
Innovation
THEA 460 /
BUAD 595

Fall 2013 Spring 2014

Sustainability
Inspired Design

ENSP 249 /
BUAD 492

Creativity &
Innovation
THEA 460 /
BUAD 595

(2 sections)

Design as
Strategy

-

Studio — Phase 2
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Design Studio — Phase 2

Finish room to enable successful code review for
permanent occupancy

Automated and ‘off-hours’ access
Enhance AV capabilities and security
Improved lighting and power access
Built-in, expanded storage

Code-approved furniture replacement and
upgrades



Identifying the
right problems to
solve

EMPATHIZE

Philosopher

Finding the best
solutions



