K

CHOOSING
IMAGES FOR
SOCIAL MEDIA



THE NEWS VALUES OF
SOCIAL MEDIA IMAGES* M




KEEP THE GOAL IN MIND

AUSERS CLICK THE LINK & READ THE FULL STORY

2. users share, retweet, engage with and comment, helping our content reach new
eyes




UNDERSTAND OUR AUDIENCE

TO BETTER CONNECT WITH THEM

FACEBOOK TWITTER

98% of users view Facebook via 80% of users view Twitter via

mobile devices mobile devices

79% of users only view Facebook /1% of users say they get their

via mobile devices news from Twitter
Our audience Is primarily 25-34 & 26% of users are ages 30-49

45-64 years old and most live in VA.




WE HAVE
COMPETITION

13 LIKES, 5 COMMENTS, 1 SHARE

are the average Facebook user's actions per
month

38 MINUTES PER DAY

IS how long the average user spends on
Facebook
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g Loe Ann Jourdan » #HgherEdSocial
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Our office runs our alumni platfarms, and the College runs
the instaution’s platforms. We know we noed a more robust
plan RE: the purpose of our accounts, what we will/\won
POst, when we will share, ¢1c. We've been ssked to build a
plan with measurable goais to halp us know when we are
effective. Does anyone have a social meda plan (more than
8 calandar) that ditforentiales 1he Two vOiCes, obmcCtlives,

goals. etc.? 1Y!

a Kelan O'Brien
S |, along with two other mambers of this group,

&

have an hour and a half meeting ne

1 EMMA
.“y 3

Emyma knows best, but love knows betler. FEMMA 15 now
playing n select theaters, everyawhere Friday




SOCIAL IMAGE

"NEWS VALUES®




