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KEEP THE GOAL IN MIND

ÅUSERS CLICK THE LINK & READ THE FULL STORY

2. users share, retweet, engage with and comment, helping our content reach new 

eyes 
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UNDERSTAND OUR AUDIENCE 
TO BETTER CONNECT WITH THEM

FACEBOOK

98% of users view Facebook via 

mobile devices 

79% of users only view Facebook 

via mobile devices

Our audience is primarily 25-34 & 

45-64 years old and most live in VA.

TWITTER

80% of users view Twitter via 

mobile devices

71% of users say they get their 

news from Twitter

26% of users are ages 30-49



WE HAVE 
COMPETITION

13 LIKES, 5 COMMENTS, 1 SHARE

38 MINUTES PER DAY

are the average Facebook user's actions per 

month

is how long the average user spends on 

Facebook
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